This research aimed to determine the effect of income, travel cost, distance and visitor age on the number of tourist visit to Owabong Waterpark. This research is a survey research to visitors of Owabong Waterpark using accidental sampling method. Qualitative and quantitative data was derived questionnaire based interview technique. This research used multiple linear regression analysis with double log model. The result indicated that income had a positive effect on tourist visits at Owabong Waterpark. Travel cost and distance have insignificant effect on tourist visits at Owabong Waterpark. Age had insignificant effect on tourist visits at Owabong Waterpark. The implication of this research for the management of Owabong Waterpark is to continously improve the existing facilities and infrastructures to maintain the quality of tourist attraction, always innovate various vehicles attracting the visitors, conduct promotions such as discounted ticket to reach all income groups, conduct more vigorous promotions, especially in social media to be better known by the community outside Purbalingga so that Owabong Waterpark is not only visited by local tourists, but also foreign tourists.
INTRODUCTION
Tourism is a temporary tour process of one or more persons to another place outside their environment (Li et al., 2018) . The term 'tourism' is closely related to the definition of tour that is a temporary change of residence of a person outside his other residence for some reasons and not engaged in a wage-earning . Purbalingga Regency is one of the regencies in Central Java that is very aggressive in developing the tourism as the main sector (Puspita et al., 2016) . The tourism sector in Purbalingga has grown by utilizing the natural resources and creating artificial tourist attraction. Bojongsari Water Attraction or better known as Owabong Waterpark is on of the artificial tourist attractions that becomes the mainstay of Purbalingga Regency (Ahmadia, 2017) . As it is the most complete water tourism in Purbalingga Regency. The site provides various types of vehicles, such as Olympic swimming pool, waterboom, water bucket fall, lazy river, tsunami free pool, wave pool sagara, game pool, Sesat pool, water party pool, gokart circuit, flying fox, 4D theatre, rafting adventure, Anjungan Dirgantara, fish therapy, hot water pool, and women's pool.
The number of tourists visiting the tourist attraction in Purbalingga Regency increased during 2013 to 2016. In 2014, the number of tourist visits decreased by 9.50 percent from the previous year. This is consistent with the growth of tourist visits in Central Java in 2013 which only grew by 1.51 percent. In addition, the political condition and the change of government are suspected to be factors of declining interest of a person to visit several tourist attractions, especially on foreign tourists. Furthermore, the number of tourists visiting Purbalingga were increasing in 2015 and 2016. The highest number of visitors was in 2016 by 1,602,178 person, meaning that there was an increase of 19.3 percent from the previous year reaching 1,343,355 person. Based on data on tourist visits in Purbalingga district in 2013 to 2016 shows that the highest number of tourist visits is at Owabong Waterpark. During 2013 to 2016, the number of visitors at Owabong Waterpark tended to increase. Significant increase occurred from 2015 to 2016 with a total visitor of 1,762,730 or there was an increase of 22.21 percent. While the lowest number of tourist visits was at Petilasan Ardilawet. Although the number of tourist visits is in the lowest category, but there is a positive trend from year to year. In 2016, the number of tourist visits at Petilasan Ardilawet was 7,890 person or there was an increase of 39.6 percent from the previous year.
The fluctuating number of tourist visit at Owabong Waterpark is a reflection of the uncertainty of the number of visitors visiting Owabong Waterpark. Therefore, the effort to increase the tourist visit at Owabong Waterpark can be performed by increasing the number of tourist visit to Owabong Waterpark or by increasing the frequency of visits who have been to Owabong Waterpark.
LITERATURE REVIEW Demand
Demand is the relationship between the quantity of a commodity that producers wish to sell at various prices during a certain period (Raisova and Durcova, 2014) . The quantity demanded is a function of the price of commodity, meaning that the quantity of goods demanded by consumer depends on the price of the goods.
Demand function indicates the relationship between the quantity of goods demanded as the dependent variable (Qx) and the independent variables (price, income, taste, advertisement, etc.) which may affect the dependent variable. Then, it can be written in equation as follows (Trenggonowati, 2011) : 
HYPOTHESIS Income
According to Cai and Evans (2018) , tourism demand is affected by income and price. In the case of an increase in income compared with relatively constant price, the effect on most types of tourism and tourist destinations is positive. Income is highly influential on the decision of tourists to make a visit to the tourist attraction. The purchasing power on the demand curve is determined by the survival level and tour intensity. In other words, the greater the person's income, the more likely the person will tour. Therefore, there is a significant relationship between the amount of income and the number of tourist visit, where changes in the amount of income will cause changes in tourist visit. Based on the theory, it can be formulated a hypothesis as follows: H1: Income has a positive effect on the number of tourist visits.
Travel Cost to Tourist Attraction
According to Mc. Intosh (1995 : 298) , the higher the economic distance, the higher the resistance for that purpose, and consequently, the lower the demand. If cost of time and tour can be reduced, the demand will rise. Economic distance is related to time and cost incurred in touring from the place of origin to place destination and return home. Travel cost is one of the reasons for tourists to choose their tourist destinations. Tourist tends to pay attention the cost level before touring. This is because not all tourists have an unlimited budget. Based on the theory, it can be formulated a hypothesis as follows: H2: Travel Cost to Tourist Attraction has a negative effect on the number of tourist visits.
Distance
According to Mc. Intosh (1995 : 298) , generally the greater the distance of tourist attraction, the greater the unwillingness to visit tourist attraction. One of the characteristics of tourist attractions is that it can not be moved, so that tourists must go to these tourist attractions. Therefore, accessibility, such as distance from the place of origin to tourist attraction sites and adequate transportation affect the demand for tour. The further the distance, the longer the touring time. Thus, the tourists prefer closer tourist attraction sites from their place of origin. Based on the theory above, it can be formulated the hypothesis as follows: H3: Distance has a negative effect on the number of tourist visits Age According to the previous research conducted by Lestari (2016) , age has a positive effect on the number of tourist visits. The older one's age, the more one's activities, the higher the desire to refresh the soul and body after performing various work routines. Based on the previous research, it can be formulated a hypothesis as follows: H4 : Age has a positive effect on the number of tourist visits.
The Most Influential Variable on Tourist Visits
This study assumes that income is the most influential variable on the number of tourist visits in Owabong Waterpark. According to Sinclair and Stabler (1997) , income is highly influential on the decision of tourists to make a visit to the tourist attraction. In other words, the greater the person's income, the more likely the person will tour. Therefore, there is a significant relationship between the amount of income and the number of tourist visit, where changes in the amount of income will cause changes in tourist visit. H5: Income is the most influential variable on the number of tourist visits in Owabong Waterpark.
Figure 1. Research Framework

RESEARCH METHOD
The type of this research is survey research which analyzes the factors affecting the number of tourists who visit Owabong Waterpark attraction in Purbalingga Regency. Survey research is a research conducted by collecting information from a population using questionnaires as a basic data collection tool. This research is a survey research to visitors of Owabong Waterpark using accidental sampling method. This research is conducted in November, 2017. Type of data used in this research is quantitative data. Quantitative data used in this research include income, travel cost to Owabong Waterpark, distance, visitor age, and visiting experience.
Data used in this research can be divided into two types based on the grouping, namely primary data and secondary data. The primary data are collected by asking questions directly to some visitors of Owabong Waterpark Purbalingga Regency. The secondary data in this research are data on the number of Owabong Waterpark visitors sourced from Owabong Regional Company (PD), data on the number of Purbalingga Regency tourists sourced from Department of Youth, Sports and Tourism of Purbalingga Regency, data on the growth of Central Java tourist visits sourced from the data of Central Java BPS (2017) 
RESULT Regression Result
To analyze the effect of age, income, distance, and travel cost on the number of tourist visits at Owabong Waterpark multiple linear regression analysis is used with the help of EViews7. Results of multiple linear regression analysis can be seen at Table 1 . The breusch-godfrey method that the model is not affected by autocorrelation, if the Prob.Chi square value is more than 0.05 (5%). Based on the autocorrelation test results in Table 2 can be seen that the probability of Chi Square greater than 0.05 is 0.5098 so that the model in this research there is no autocorrelation.
Heteroscedasticity Test
Heteroscedasticity occurs when disturbance variable of the regression model has a variant that is not constant. To detect whether there is Heteroskedasticity on research is used Breusch-Pagan Test. The result of Heteroskedasticity test can be seen in Table 3 below. The Breusch-Pagan-Godfrey Test method there is no symptom of Heteroskedasticity if the probability value of obs * R-squared is greater than 0.05 (5%). Based on the results of Heteroskedasticity test in Table 3 can be seen probability of obs* R-Squared greater than 0.05 is 0.1084 so this research model free of Heteroskedasticity problem.
Multicollinearity Test
To know whether or not a correlation between the independent variables is used multicollinearity test. In this research to detect whether there is multicollinearity used VIF (Variance Inflation Factor). Multicollinearity test results can be seen in table 4 Below: If a Centered VIF of less than ten (<10) indicates that there is no multicollinearity. Based on a multicollinearity test of Centered VIF on age, income, distance, and travel cost has Centered VIF less than 10, it indicates that among explanatory variables do not occur multicollinearity.
Normality Test
To find out whether in the research model the data is normally distributed, then the Jarque-Bera method is used. The Jarque-Bera method states that the regression model will be normally distributed if the probability is not significant or more than alpha (> 0.05). Based on the results of normality test in Figure 1 can be seen the probability of Jarque-Bera greater than 0.05 is 0.514435 so that the study model is normally distributed. Coefficient of determination R squared (R 2 ) The value of R 2 finds out what percentage of variation from dependent variable can explain the independent variable. This test is intended to determine the level of accuracy that best use analysis indicated by the regression coefficient of determination (R 2 ) between 0 and one (0 <R 2 <1). Based on the results of multiple linear test of variables found the number R squared 0.5330. It can be interpreted that the independent variables of income, travel cost, distance and age can explain 53.30% on the number of tourist visits in Owabong Waterpark. The remaining 46.70% is explained by other variables outside the model.
F-Test
F test is used to determine whether the independent variables simultaneously affect the dependent variable.
Hypothesis: H0: β1 = β2 = β3 = β4 = β5 = 0 means the independent variables are simultaneously giving no significant effect on dependent variable. H1: β1 ≠ β2 ≠ β3 ≠ β4 ≠ β5 ≠ 0 means that the independent variables are simultaneously giving significant effect on the dependent variable. If F-statistic greater than F-table or the probability less than 0.05, it means all those independent variables are simultaneously giving significant effect on the dependent variable. Based on F test in Table 5 can be seen that the probability is less than 0.05 then H0 rejected dan H1 accepted. It means that income, travel cost, distance and age affect simultaneously to the number of tourist visits in Owabong Waterpark.
t-Test
The t test is used to determine the effect of independent variables to the dependent variable. If the tstatistic is greater than t-table then the independent variable has a significant effect on the dependent variable. In this test the significance level used α = 0.05 (5%) with degrees of freedom df = n -k (100 -5 = 95), so t-table is 1.98525.
Hypothesis:
Ho : t1 = 0, means that the independent variable partially does not have a significant effect on the dependent variable. H1 : t1 ≠ 0, means that the independent variable partially has a significant effect on the dependent variable.
The criteria of hypothesis testing are: If t-statistic < t-table, then Ho is accepted, it means that the independent variable does not have significant effect on the dependent variable. If t-statistic ≥ t-table, then Ho is rejected, it means that the independent variable has a significant effect on the dependent variable.
Based on the result of t test in Table 6 it can be seen that income has t-statistic of 7.706408 > ttable (1.98525). Therefore, income variable has a positive significant effect on the number of tourist visits in Owabong Waterpark. The hypothesis proposed in this research is can be accepted. Travel cost has t-statistic of -2.173213 > t-table (-1.98525). Therefore, travel cost variable has a negative significant effect on the number of tourist visits in Owabong Waterpark. The hypothesis proposed in this research is can be accepted. Distance has t-statistic of -3.942601 > t-table (-1.98525). Therefore, distance variable has a negative significant effect on the number of tourist visits in Owabong Waterpark. The hypothesis proposed in this research is can be accepted. Age has t-statistic of 0.839666 < t-table (1.98525). Therefore, age variable has insignificant effect on the number of tourist visits in Owabong Waterpark. Based on Table 4 .1 shows that the age of most respondents to Owabong Waterpark is 17-25 years old with the total amount 52 percent. But, the increasing of visitor age indicate decreasing on total of visitors. The hypothesis proposed in this research is cannot be accepted. 
DISCUSSION The Effect of Income on Number of Tourist Visits in Owabong Waterpark
Income has a positive significant effect to the number of tourist visits in Owabong Waterpark with regression coefficient value of 0.6735. It shows that the addition of income of IDR 1 million to the number of tourist visits increase of 0.6735 times with the assumption that other independent variables is constant. The relationship between income and the number of tourist visits corresponds with the hypothesis proposed. The results of this study in accordance with research conducted by Lestari (2016) that income has a positive effect on the frequency of visits to Maimun Castle. This indicates that people's income level will have an effect on their decision to visit Owabong Waterpark. Therefore, the management is expected to frequently conduct promotions, such as discounted admission ticket to reach all elements of community both high and low income. In addition, discounts on Longweekend for example from 50% to 75% discount, when the holiday falls on Friday, then the management of Owabong Waterpark makes discount on admission ticket on the longweekend that is on Friday, Saturday and Sunday. So, that it can increase the number of visitors and revenue.
Income is highly influential on the decision of tourists to make a visit to the tourist attraction. In other words, the greater the person's income, the more likely the person will tour. Therefore, there is a significant relationship between the amount of income and the number of tourist visit, where changes in the amount of income will cause changes in tourist visit.
The Effect of Travel Cost on Number of Tourist Visits in Owabong Waterpark
Travel Cost has a negative significant effect to the number of tourist visits in Owabong Waterpark with regression coefficient value of -0.0340. It shows that the addition of travel cost of IDR ten thousand lead to the number of tourist visits decrease of 0.0340 times with the assumption that other independent variables is constant. The relationship between travel cost and the number of tourist visits corresponds with the hypothesis proposed. The results of this study in accordance with research conducted by Lestari (2016) that travel cost has a negative effect on the frequency of visits to Maimun Castle. This indicates that travel cost will have an effect on decision to visit Owabong Waterpark. Therefore, the management should conduct more vigorous and attractive promotions. The promotions include complete information about vehicles and spots with attractive pictures and persuasive language to attract the visitors, complete information about ticket prices, prices for vehicles, food and beverage prices around the attraction, and promotion about the most popular souvenirs at Owabong Waterpark. This can be used as an overview about the attraction for the prospective visitors who intend to visit Owabong Waterpark, especially the information about the travel cost.
Travel cost is one of the reasons for tourists to choose their tourist destinations. Tourist tends to pay attention the cost level before touring. This is because not all tourists have an unlimited budget.
The Effect of Distance on Number of Tourist Visits in Owabong Waterpark
Distance has a negative significant effect to the number of tourist visits in Owabong Waterpark with regression coefficient value of -0.0160. It shows that the addition of distance of 1 kilometer lead to the number of tourist visits decrease of 0.0160 times with the assumption that other independent variables is constant. The relationship distance and the number of tourist visits corresponds with the hypothesis proposed. The results of this study in accordance with research conducted by Anna and Saputra (2017) that distance has negative effect on the number of visits in Cederawasih Bay National Park. This indicates that distance will have an effect on decision to visit Owabong Waterpark. The management should conduct more vigorous and attractive promotions, especially in social media so that Owabong Waterpark is better known by the community outside Purbalingga and it is not only visited by local tourists, but also foreign tourists. In addition, Owabong Waterpark cooperates with travel agencies to hold a tour package promo, especially for areas outside central Java province to attract visitors from areas outside central Java.
According to Mc. Intosh (1995: 298) , generally the greater the distance of tourist attraction, the greater the unwillingness to visit tourist attraction. One of the characteristics of tourist attractions is that it cannot be moved, so that tourists must go to these tourist attractions.
The Effect of Age on Number of Tourist Visits in Owabong Waterpark
Based on the result of t test with significance level α = 5%, it is known that age has insignificant effect on the number of tourist visits in Owabong Waterpark with regression coefficient value of 0.0085. It shows that visitor age does not have an effect on the number of tourist visits in Owabong Waterpark. The insignificant effect of age variable on the number of tourist visits in Owabong Waterpark is because based on Table 4 .1 shows that the age of most respondents is 17-25 years old with the total amount 52 percent. But, the increasing of visitor age indicate decreasing on total of visitors. While the least is 53-61 years old that is 4 percent.
Age also determines a person's interest to tour, because age is a reflection to consider a person's decision to make a tour, whether a person needs to tour or not. The hypothesis in this research cannot be accepted because the relationship between age variable with the number of tourist visits variables not corresponding with the hypothesis proposed.
The Most Influential Variable on Number of Tourist Visits in Owabong Waterpark
In order to know which variable has the greatest influence in model can be seen from the coefficient of independent variable. The variable that has the greatest coefficient means having the greatest influence on the independent variable. Among all variables, income variable which has the largest coefficient is 0.6735. It means that income variable is the most influential variable on the number of tourist visits in Owabong Waterpark.
CONCLUSION
Based on the results of the research in the previous chapter it can be concluded as follows:
(1) Income has positive and significant effect on the number of tourist visits in Owabong Waterpark. (2) Travel cost has negative and significant effect on the number of tourist visits in Owabong Waterpark. (3) Distance has negative and significant effect on the number of tourist visits in Owabong Waterpark. (4) Age has insignificant effect on the number of tourist visits in Owabong Waterpark. (5) Income is the most influential variable affecting the number of tourist visits in Owabong Waterpark because it is proven to have the largest coefficient.
IMPLICATION
Income is the most influential variable and has positive effect on tourist visits at Owabong Waterpark. Based om the result of this research that the income owned by respondents each month is mostly by the respondents who have average income less than IDR1,475,000.00. This indicates that people's income level will have an effect on their decision to visit Owabong Waterpark. Therefore, the management is expected to frequently conduct promotions, such as discounted admission ticket to reach all elements of community both high and low income. In addition, discounts on Longweekend for example from 50% to 75% discount, when the holiday falls on Friday, then the management of Owabong Waterpark makes discount on admission ticket on the longweekend that is on Friday, Saturday and Sunday. Promotions in school in Purbalingga Regency. So, that it can increase the number of visitors and revenue. Travel Cost has a negative significant effect to the number of tourist visits in Owabong Waterpark. This indicates that travel cost will have an effect on decision to visit Owabong Waterpark. Therefore, the management should conduct more vigorous and attractive promotions. The promotions include complete information about vehicles and spots with attractive pictures and persuasive language to attract the visitors, complete information about ticket prices, prices for vehicles, food and beverage prices around the attraction, and promotion about the most popular souvenirs at Owabong Waterpark. This can be used as an overview about the attraction for the prospective visitors who intend to visit Owabong Waterpark, especially the information about the travel cost.
Distance has a negative significant effect to the number of tourist visits in Owabong Waterpark. Therefore, owabong management should conduct more vigorous and attractive promotions, especially in social media so that Owabong Waterpark is better known by the community outside Purbalingga and it is not only visited by local tourists, but also foreign tourists. In addition, Owabong Waterpark cooperates with travel agencies to hold a tour package promo, especially for areas outside central Java province to attract visitors from areas outside central Java.
RESEARCH LIMITATION
The factors that influence the number of tourist visits at Owabong Waterpark in this research only consist of four variables, that is income, travel cost, distance, and visitor age. While there are other factors that can affect the the number of tourist visits in Owabong Waterpark. Samples only 100 respondents using Accidental Sampling, therefore in the next research hopefully get a bigger sample, so it will be closer to the actual conditions.
